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FROM THE PRESIDENTS DESK 

We had a well attended October Luncheon with 

right at 185 retirees and guests. We also were 
able to welcome 20 new members into our 

Association since the March Luncheon, eight of 
whom were in attendance. As usual, the Rose 
Center caterers provided a great meal and nice 

venue. Our scheduled speaker, Randy Tinseth, 
Boeing Vice President of Marketing, was not 

able to attend due to last minute business 
requirement. Two individuals from Randy’s 

organization, Debra Santos, Managing Director, 
Marketing-Europe and Jim Freitas, Product 

Marketing did an excellent job of filling in. 

. 

 

Rolf Sellge, Debra Santos & Jim Frietas 

Debra covered the Current Market Outlook for 

the commercial aircraft industry for aircraft of 
100 seats and larger. The tremendous growth 

being experienced is expected to continue. Jim, 
recently moved to marketing from the role of 

Customer Support 737 Fleet Chief, gave an 

overview of the support structure for all Boeing 

and heritage DAC/MDC aircraft that is 
centralized in Southern California. He also 

covered the new high tech 24/7 support Center 
in Seal Beach. Many asked if a tour of that 

facility might be possible? Jim will look into 
that-watch for more info in future Roundups if 

it can be arranged. A big thanks to Rolf Sellge 
for coordinating with and assisting our 

speakers. 

As we wrap up this year, a reminder that the 
2016 dues need to be sent in, see our VP 

Membership, Barbara Callaghan’s column for 
details. Getting your dues in on time helps the 

Association’s expenses by not having to send 
follow-on reminders. 

I want to wish all of you a very enjoyable 

upcoming Holiday Season. Thanksgiving, 
Christmas and the New Year are almost on top 

of us. So enjoy celebrating with family and 
friends. 

Make sure to keep that first Tuesday in March 

(March 1) open so that you might join the 
Luncheon-always good to catch-up with our 

past work colleagues and friends. Information 
for that event, as well as our summer field trip, 
will be in the next Round Up. 

Jim Phillips, President, DAC/MDC/Boeing 
Retirees 

 

http://www.macdacwestretirees.org/


For those of you who missed the 

Luncheon, here is a recap of the 

presentation: 

“The Boeing ‘Current Market Outlook’ or 

CMO is a world recognized analysis used by 
airlines, Boeing suppliers, but mostly Boeing. 

The CMO provides a long range forecast of the 
type of aircraft the commercial market will 

need, a tool for Boeing to plan, design and 
provide the right products to its worldwide 

customers. The quality of this forecast assures 
that correct products are offered to the future 

marketplace. A good case in point was the 
correct forecast more than a decade ago to build 

a new mainstay wide body airliner with the 
right size and range capability to be a 

successful market penetrator. The unintuitive 
answer for this aircraft was for it not to be 
bigger, higher and faster---the usual historical 

market trends---but rather a smaller, more 
nimble and efficient long range aircraft, 

a ‘fragmenter'. 

The ‘fragmenter', serving smaller city pairs 
rather than big hubs which require much larger 

airplanes was correctly predicted. Not only can 
a smaller aircraft operate economically on 

smaller city pair routes, but also allows high 
frequencies, key for airlines to capture 

customers. Thus the 787 was born, a huge 
success which forced the competition to catch 

up with a similar product. 
‘CMO fidelity is key’ said Ms. Santos; in 2005, 

our CMO predicted over 9,000 aircraft (>90 
seats) over the next 10 yrs and a little over 

10,000 have actually been delivered by 2015 
year end. She explained the principal vectors 
for a successful forecast are quality analyses of 

politically driven market liberalization, airplane 
capabilities, environment, high speed rails, fuel 

price, airplane retirements, emerging markets, 
airline business strategies / business models, 

airport infrastructure, demographic trends and 
global economic growth. 

An observer can’t help but pat Boeing 
Marketing on the back, with Boeing 

Commercial Aircraft having offered the right 
mix of product allowing it to capture an 

enormous backlog of 5,689 aircraft worth $431 
billion. The Global Market Outlook for the next 

20 years continues with an average of 5% 
traffic growth, resulting in a staggering need for 

38,000 aircraft worth $5.6 trillion. 

Jim Freitas addressed details of the Boeing 
airplane product fit and provided a progress 

report on the 737 MAX and 777X with both 
programs progressing well. Jim also spoke 

about the successful integration of the Boeing 
Design Center in Long Beach and the Customer 

Aviation Services Support Center move from 
the Seattle area to Seal Beach. Both have 

significantly increased employment in the area 
with the Customer Support Center providing 
24/7 support for 13,400 Boeing and Douglas 

heritage aircraft. Jim also promised to 
investigate setting up a visit date for retirees to 

tour and be briefed on Service Center activities 
and the highly interesting Operations Center.” 

SPECIAL EVENTS FOR 2016 

At our last Board of Directors Meeting, I 
provided the members with various options for 

our mid June 2016, field trip. The venue we 
unanimously selected is The Huntington Art 
Gallery and Botanical Gardens, located in the 

buildings and on the grounds of Henry 
Huntington’s San Marino Villa. 

The gallery features over 650 paintings and 450 
works of sculpture. The gallery first opened in 
1928 and contains many famous art treasures, 

including Thomas Gainsborough’s  Blue Boy 
and Thomas Lawrence’s Pinky. The gardens 

(12 in all) feature 15,000 plant varieties, spread 
over 120 acres. 

 I will be providing additional details on the 

field trip and the sign-up instructions, in the 



early 2016 edition of the Roundup. I wish 
everyone a great Holiday Season. 

Jerry Callaghan 

FROM BARBARA’S MEMBERSHIP 

DESK 

On a personal note, as many of you are aware I 

wear two hats for our organization, one for 
luncheon meetings and one for membership. In 

the course of this, I have interesting 
engagements with lots of people. 

  
After returning from a vacation this summer, I 

had a telephone message from a lady interested 
in becoming a member. I returned her call and 

as we conversed I learned that we both hired 
into the Santa Monica plant on Ocean Park 

Blvd. Our start dates were 2 years apart, both of 
our last names had changed, and I didn’t 

recognize her former last name, and she had left 
aerospace for a career change to become a court 
reporter. We attempted to recall names of 

people whom we worked for and with and we 
didn’t find any commonality there. As we were 

about to hang up the phone from a very 
nostalgic and interesting conversation, she 

asked one final question, “did I know whatever 
happened to Barbara Doehla?” As I nearly fell 

out of my chair because that formerly had been 
my last name, I answered, “you’re speaking to 

her”. Imagine that after 40+ years! I’m happy to 
say that new member, Joan Sebanc, formerly of 

the Patents office in Long Beach drove 
hundreds of miles to attend our luncheon 
October 6 where we reconnected in the lobby 

with big smiles and hugs. Never a dull moment!  
Now for the business part of my article, you 

will see that along with your December 
Roundup, we are including a letter requesting 

payment for your 2016 membership dues. In 
this way, we eliminate the expense of a separate 

mailing for nearly 600 members. In turn, this 
helps to maintain our membership dues at its 

current low level of only $10.00/year. Your 

understanding and cooperation in supporting 
this is very much appreciated. 

  
 

Welcome New Members 
 

 Ray Blourchian, C1, Engineering 

Electrical Dept. 

 Chester (Chet) Davis, C1, Engineering 

 Maria Jones, A3, Strategic Missile 

Systems Program 

 Henry Marquez, C1, Real Property 

Management 

 Robert M. Sater, C1 / Anaheim / Seal 
Beach, Facilities 

 David McCaughey, C1, Sales 

Engineering; Materiel 

 Ray McKenzie, C1, Flight Operations 

 John Minor, C1, C-17 Structural Test 

 Joan Sebanc, A/C1, Patent Department 

 Joe Sheikh, C1/Seal Beach, Int’l Field 
Service 

 
From my family to yours, I want to wish all of 

you a very Merry Christmas and prosperity, 
happiness, and good health in the New Year.  

Barbara Callaghan 

Editors Notes 

I received a couple of articles from an old 
friend Gary Kincaid and as much as I would 

liked to have published them in our newsletter 
they turned out to be more book length. I have 

tried to edit them down to a size more 
acceptable to our venue, and I hope Gary will 
understand? 

 
I first met Gary when he came to Douglas in 

1966, straight out of Oklahoma State University 
with a BS in Mathematics. He hired into 
Aerodynamics as a Mathematician, as did I, 

which was the entry point for a number of our 



associates. Gary worked on Flight Manuals and 
Performance Characteristics for DC-8s, 

including the stretch versions. During this time 
he learned to fly and with his desire to see the 

world, kept an eye out for a traveling position. 
 

Gary continued, “My opportunity came in May 
of 1969 when I applied and got a job in Market 

Development, as a Sales Engineer, working for 
Anthony Fokker, who was the nephew of the 

founder of Fokker Aircraft Company. After five 
years, I was asked to travel to Afghanistan and I 

was more than excited to see the area for 
myself. My work there was very interesting, 

Kabul Airport was very challenging both from 
short length and high altitude. The eventual 
coup ended my time there and if the 

opportunity had appeared today, my emotions 
over the trip would have been much different. 

We later got word that Ariana was sending staff 
to the USA to finalize the purchase of a DC-10-

30, so our visit, however troubling was a 
success. It has occurred to me that if 

Afghanistan, Nepal and Sri Lanka had formed 
an alliance, similar to Norway, Denmark and 

Sweden, and pooled their resources, tourism 
could have been a major contributor to their 

economies. 
 
In 1980 I joined the Sales Department at 

Douglas and was assigned to Africa, making 
numerous visits to African airlines before being 

reassigned to Europe. 
 

After my assignment in Afghanistan I went on 
to visit more than 100 countries around the 

world. Travel provided me one of the best kinds 
of education in the world, exposing me to so 

many different peoples, ideas, philosophies, 
ways of life, religions, and geography. I owe it 

all to my decision to come to Douglas and work 
with many great people who remain friends 

today, along with the many friendships I have 
made throughout the world.”  

 

WHERE ARE YOU NOW? 

The editor and our members would welcome 

articles describing briefly in a paragraph or two 
what you did as an active employee and where 

you are now as a retiree. Your life may have 
evolved into a second career, public service, 
new or interesting hobby, or perhaps a move to 

a new state or exotic location around the globe. 
If you have a good story to tell, keep your 

articles under 500 words and submit a current 
or work photo, if you have one available. We 

would like to publish one or two of these 
articles as space permits in each issue. Please 

contact Ron Beeler at Ron@RonBeeler.com or 
mail to me, at 3422 N. Studebaker Rd., Long 

Beach, CA 90808. 

Marketing Group Monthly Lunch 

1st Tuesday of each month, Polly’s Restaurant, 
Long Beach, at the Traffic Circle. 

 

MARKETING  Group, October  2015 

Fred Esch, Ron Martin, Phil Russell, Dick Jones, Alan 
Jones, Helga Griesbeck, Dottie Anderson, Louise Allen, 

Sharon Parker, Shizu Shimachi, Mike Bottenfield, Tord 
Fuhrman, Carol (Geibal) Schott, Judy Matsen, and 

Dave Kosmal. Out of the picture were, Charlie Ahern 
&, Ron Frankel. 

mailto:Ron@RonBeeler.com

